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Part D - Questionnaire 
AEPA 023-B 
Custodial Supplies and Equipment 
 

Instructions 
This questionnaire contains forms and requests for information required by AEPA for vendor evaluation for 
responsiveness and responsibility.   
 
To submit the required forms, follow these steps: 

1. Read the documents in their entirety. 
2. Respondents must use Part D – Questionnaire to its capacity.  Attached exhibits and/or supplemental 

information should be included only when requested. 
3. Complete all questions. 
4. Save all pages in the correct order to a single PDF format titled “Part D – Questionnaire – Name of 

Company”. 
5. Submit Part D, along with other required documents in Public Purchase.   

 
 
The following sections will need to be completed prior to submission and submitted as one single PDF titled 
“Part D – Questionnaire – Name of Company”: 
 
Company Information  
Service Questionnaire                      
Exceptions                
Deviations                 
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Name of  Company: 

 
Hillyard, Inc. 

 
Company Address: 

 
302 North 4th Street 

 
City, State, zip code: 

 
St. Joseph, MO 64501 

 
Website: 

 
www.hillyard.com 

 
Contact Person: 

 
Matthew Johnston 

 
Title: 

 
VP-Business Development 

 
Phone:  

 
(816)383-8362 

 
Email:  

 
mjohnston@hillyadr.com 

 

Background 
Note:  Generally, AEPA will not accept an offer from a business that is less than five (5) years old or which fails to demonstrate 
and/or establish a proven record of business.  If the respondent has recently purchased an established business or has proof of 
prior success in either this business or a closely related business, provide written documentation and verification in response to 
the questions below.  AEPA reserves the right to accept or reject newly formed companies based on information provided in this 
response and from its investigation of the company. 
 
This business is a:  public company X privately owned company 
     
In what year was this business started under its present name? 1907 
   
Under what additional, or, former name(s) has your business 
operated? 

N/A 

 
 
 

Is this business a corporation?  No X Yes.  If yes, complete the following: 
Date of Incorporation: 1907 
State of Incorporation: Missouri 
Name of President: Robb Ensign 
Name(s) of Vice President(s): Randy Roth 
Name of Treasurer: Jana Hessemyer 
Name of Secretary: Bill Grimwood 

 
 

Is this business a partnership? X No  Yes.  If yes, complete the following: 
Date of Partnership:  
State Founded:  
Type of Partnership, if applicable:  
Name(s) of General Partner(s):  

 
 

Is this business individually owned? X No  Yes.  If yes, complete the following: 
Date of Purchase:  
State Founded:  
Name of Owner/Operator:  
  

 
 

Company Information 
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Is this business different from those identified above? X No  Yes 
If yes, describe the company’s format, year and state of origin and names and titles of the principles below. 
 

 
Is this business women-owned? X No  Yes 

 
Is this business minority-owned? X No  Yes 

 
Does this business have an Affirmative Action plan/statement?  No X Yes 

 
 

Business Headquarter Location 
Business Address 302 North 4th Street 

City, State, zip code St. Joseph, MO 64501 

Phone (800)365-1555 

How long at this address? 70 Years 

 
 

Business Branch Location(s) 
Branch Address 1611 Burlington, Suite C 

City, State, zip code Columbia, MO 65202 

Branch Address 10809 North Pomona 

City, State, zip code Kansas City, MO 64153 

Branch Address 2850 N. Ingram Avenue 

City, State, zip code Springfield, MO 65803 

Branch Address 1400 B Deadwood Avenue 

City, State, zip code Rapid City, SD 57702 

Branch Address 12871 Wetmore Road 

City, State, zip code San Antonio, TX 78247 

Branch Address 826 Professor Lane, Suite 150 

City, State, zip code Sacramento, CA 95834 

Branch Address 1671 Atlantic Court Bld. #4 

City, State, zip code Union City, CA 94587 

Branch Address 800 East 48th St. North 

City, State, zip code Sioux Falls, SD 57104 

Branch Address 125 Rawson Road 

City, State, zip code Victor, NY 14564 

Branch Address 1755 South Extension Road 

City, State, zip code Mesa, AZ 85210 

Branch Address 545 Stimmel Road 

City, State, zip code Columbus, OH 43223 

Branch Address 3741 North 1-10 EB Frontage Road Suite 107 

City, State, zip code Tucson, AZ 85705 

Branch Address 332 Gallatin Park Drive 

City, State, zip code Bozeman, MT 59715 

Branch Address 127 Park Avenue, Suite 101 

City, State, zip code East Hartford, CT 06108 

Branch Address 2409 Dearborn, Suite B 

City, State, zip code Missoula, MT 59801 

Branch Address 1070 Holt Avenue 

City, State, zip code Manchester, NH 03109 

Branch Address 551B Horton Court 

City, State, zip code Lexington, KY 40511 

Branch Address 274 Apollo Drive 

City, State, zip code Lino Lakes, MN 55014 
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Branch Address 5813 Smithway Street 

City, State, zip code Commerce, CA 90040 

Branch Address 2126 Esmond Road 

City, State, zip code Eau Claire, WI 54701 

Branch Address 3299 County Rd. 45 North 

City, State, zip code Owatonna, MN 55060 

Branch Address 14317 W. Painter Drive 

City, State, zip code Daleville, IN 47334 

Branch Address 201 Jules 

City, State, zip code St. Joseph, MO 64501 

Branch Address 4267 109th Street 

City, State, zip code Urbandale, IA 50322 

Branch Address 2377 North Steves Blvd. 

City, State, zip code Flagstaff, AZ 86004-6115 

Branch Address 11621 Centennial Road 

City, State, zip code LaVista, NE 68128 

Branch Address 26 Michigan St., S.E.  

City, State, zip code Hutchinson, MN 55350 

Branch Address 360 Steel Way 

City, State, zip code Lancaster, PA 17601 

Branch Address 40 Ash Circle 

City, State, zip code Warminster, PA 18974 

Branch Address 4901 Moline Street 

City, State, zip code Denver, CO 80239-2616 

  

*If more branch locations exist, insert information here or add another sheet with the above information. 

 
 

Sales History 
Provide your business’s annual sales for in the United States by the various public segments. 
 20XX 20XX 20XX YTD 
K-12 (public & private), Educational 
Service Agencies 

Confidential Privately 
Held 

Confidential Privately 
Held 

Confidential Privately 
Held 

Higher Education Institutions Same as above Same as above Same as above 

Counties, Cities, Townships, Villages Same as above Same as above Same as above 

States Same as above Same as above Same as above 

Other Public Sector & Non-profits Same as above Same as above Same as above 

Private Sector Same as above Same as above Same as above 

Total    

 
Provide your business’s annual sales for products and services that meet this solicitation’s scope of work in 
the United States by the various public segments. 
 20XX 20XX 20XX YTD 
K-12 (public & private), Educational 
Service Agencies 

Confidential Privately 
Held 

Confidential Privately 
Held 

Confidential Privately 
Held 

Higher Education Institutions Same as above Same as above Same as above 

Counties, Cities, Townships, Villages Same as above Same as above Same as above 

States Same as above Same as above Same as above 

Other Public Sector & Non-profits Same as above Same as above Same as above 

Private Sector Same as above Same as above Same as above 

Total     
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Work Force 
Key Contacts and Providers: Provide a list of the individuals, titles, and contact information for the individuals 
who will provide the following services on a national and/or local basis: 
Function Name Title Phone Email 
Contract Manager Matt Johnston VP-Business 

Development 
(816)383-8362 mjohnston@hillyard.com 

Sales Manager Matt Johnston VP-Business 
Development 

(816)383-8362 mjohnston@hillyard.com 

Customer & Support 
Manager 

Chris Jaurigue Contract 
Administrator 

(816)383-8291 cjaurigue@hillyard.com 

Distributors, Dealers, 
Installers, Sales Reps 

Matt Johnston VP-Business 
Development 

(816)383-8362 mjohnston@hillyard.com 

Consultants & 
Trainers 

Jamie King 
Andy Wickersham 

Dir. of Training 
Trainer 

(816)383-8327 
(816)383-8278 

jking@hillyard.com 
awickersham@hillyard.com 

Technical, 
Maintenance & 
Support Services 

Eric Meadows Director of 
Technical Service 

(816)383-8325 emeadows@hillyard.com 

Quotes, Invoicing & 
Payments 

Bill Cook Credit Manager (816)383-8243 bcook@hillyard.com 

Warranty & After the 
Sale 

Eric Meadows Director of 
Technical Service 

(816)383-8325 emeadows@hillyard.com 

Financial Manager Jana Hessemyer CFO (816)383-8237 jhessemyer@hillyard.com 
 
 

Sales Force: Provide total number and location of salespersons employed by your business in the United States 
by completing the following:  (To insert more rows, hit the tab key from the last field in the State column.) 
Number of Sales Reps City State 
5 San Francisco CA 
7 Sacramento CA 
10 Los Angeles CA 
11 Phoenix AZ 
3 Tucson AZ 
6 Flagstaff AZ 
10 Denver CO 
3 San Antonio TX 
19 St. Joseph/Kansas City MO 
9 Springfield MO 
13 Columbia MO 
15 Lexington KY 
15 Warminster PA 
11 Lancaster PA 
13 Rochester NY 
8 Indianapolis IN 
16 Columbus OH 
16 Hartford CT 
2 Manchester NH 
2 Eau Claire WI 
11 Minneapolis MN 
18 Hutchinson MN 
10 Sioux Falls SD 
8 Des Moines IA 
1 Omaha NE 
1 Billings  MT 
8 Bozeman MT 

mailto:jking@hillyard.com


AEPA 023-B Part D – Questionnaire 6  Due Date:  September 13, 2022, at 1:30 p.m. ET 

 
 

Describe how your company will implement training and knowledge of the contract with your respective sales 
force.  Furthermore, describe how your company plans to support and train your sales force on a national, regional, 
or local level and generally assist with the education of sales personnel about the resulting contract.  
All of our Hillyard branches conduct sales meetings on a routine basis.  Upon award renewal we would take a 
portion of each of those meetings to educate our sales people how to make the most of the contract.  This contract 
has become part of our strategy in many of our branches, and we want to show the other branches how to make 
the most of it.  We have been in the midst of a B2B and website overhaul for a number of years now and we are 
getting to the point where they both will be going live.  This should assist with not only messaging, but also be 
complimentary to the various state agency marketplaces.  Where applicable we can educate users about the AEPA 
contract and proactively share with them how it works.  Lead generation and management are a big focus for our 
company as we try to optimize our CRM (Customer Relationship Management System). 

 
 

What is your company’s plan, if your company were awarded the contract, to service up to 29 states.  Describe if 
your company has a national sales force, dealer network, or distributor(s) with the ability to call on eligible 
agencies in the participating states in AEPA.   
Hillyard has a nationwide footprint that is able to cover the 29 states that make up AEPA.  Listed earlier is our 
company owned distribution centers and related sales force, but in addition to those locations we partner with 
independent distribution companies to warehouse, promote, and sell Hillyard products in states where we don’t 
own our distribution.  Given the combination of the distributors we own with the distributors we partner with, 
we can cover the entire country.  We can drive the marketing message from our website and service customers 
throughout the participating states of AEPA from all our service locations.  Each year that we have had the contract 
the numbers have steadily improved with last year being a break out year.  We want to continue that trend. 

 
 

Products, Services & Solutions 

Provide a description of the Products, Services & Solutions to be provided by the product category set forth in Part 
B - Specifications.  The primary objective is for each Supplier to provide its complete product, service, and 
solutions offerings that fall within the scope of this solicitation so that participating agencies may order a range of 
products as appropriate for their needs. 
Product and Service listing offered would be Floor Care Products, Brooms and Brushes, Can Liners, Cleaning 
Chemicals, Chemical Proportioners, Floor and Carpet Care Products, Floor Pads, Sponges and Abrasives, Matting, 
Mopping Products, Odor Control Products, Waste Receptacle Products, Wiper Products, Metal Working Products, 
Food Service Products, Vehicle Wash Products, Rubbermaid Product Line, Equipment Service, Vacuums, Wet/Dry 
Vacuums, Floor Scrubbers, Sweepers, Floor Machines, Cleaners, Carpet Extractors, Burnishers, Floor Care 
Accessories, Paper Products, Automatic Hand Dryers, Personal Care Products, Safety Products, Skin Care Products, 
and Personal Protective Equipment. 

 
Orders over $150.00 shall include free shipping.  Describe your company’s flat rate you will charge for orders less 
than $150.00. 
Flat rate for orders is $40.00. 

 
Describe any minimum shipping requirements your company may require. 
Typical Freight Policy is that orders must be $400 for free freight.  If the order is under $400, there will be a $40.00 
freight charge.  We will abide by the contract and adjust to $150.00 orders for free shipping. 

 

Describe how your company determines your price lists and discounts within your proposed pricing. 
When determining our pricing strategy we consider the competitive landscape as well as what pricing we use for 
similar market segments.  Consideration is given to not only the product but the value Hillyard brings to the end 
user group beyond just price.    
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Distribution 

Describe how your company proposes to distribute the products and services nationwide, regionally, or at the 
local level. 
Hillyard has distribution partners nationwide to allow for efficient product delivery throughout the continental 
United States to include providing product in Alaska and Hawaii. 

 
 

Service/Support and Distribution Centers:  Provide the type (service/support or distribution) and location of 
centers that support the United States by completing the following: (To insert more rows, hit the tab key from the 
last field in the State column.) 
Center Type City State 
Distribution Center Flagstaff Arizona 
Distribution Center Mesa  Arizona 
Distribution Center Tucson Arizona 
Distribution Center Los Angeles California 
Distribution Center Union City California 
Distribution Center Sacramento California 
Distribution Center Denver Colorado 
Distribution  Center East Hartford Connecticut 
Distribution Center Daleville Indiana 
Distribution Center Urbandale Iowa 
Distribution Center Lexington Kentucky 
Distribution Center Hutchinson Minnesota 
Distribution Center Lino Lakes Minnesota 
Distribution Center Owatonna Minnesota 
Distribution Center Branson Missouri 
Distribution Center Columbia  Missouri 
Distribution Center Kansas City Missouri 
Distribution Center St. Joseph Missouri 
Distribution Center Springfield Missouri 
Distribution Center Bozeman Montana 
Distribution Center  Missoula Montana 
Distribution Center Billings Montana 
Distribution Center LaVista Nebraska 
Distribution Center Manchester New Hampshire 
Distribution Center Victor New York 
Distribution Center Columbus Ohio 
Distribution Center Lancaster Pennsylvania 
Distribution Center Warminster Pennsylvania 
Distribution Center Sioux Falls South Dakota 
Distribution Center Rapid City South Dakota 
Distribution Center San Antonio Texas 
Distribution Center Eau Claire Wisconsin 

**We also partner with an Independent Distribution Network that has the ability to supply all of the products and 
services we are including in our quotation.  They are located in NY, MD, VA, FL, NC, SC, PA, GA, AL, MI, AR, TN, IN, IL, 
MS, HI, WI, TX, OK, LA, NM, CO, UT, NV, ID, OR, WA, and WY. 
 

Describe the criteria and process by which your company selects and approves subcontractors, distributors, 
installers, and other independent services. 
Hillyard is the sole provider of all the goods and services provided under contract.  We choose distributor partners 
in geographies we don’t cover with our owned distribution based upon their ability to cover the geography well 
and ability to deliver our products and services in the same manner we would. 
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Provide a list of current subcontractors, distributors, installers, and other independent service providers who 
are contracted to perform the type of work outlined in this solicitation in the member agency states.  Include, if 
applicable, contractor license or certificate information and the state(s) wherein they are eligible to provide 
services on behalf of the business. 
Not applicable 

 
 

If applicable, describe your company’s ability to do business with manufacturer/dealer/distribution 
organizations that are either small or MWBE businesses as defined by the Small Business Administration. 
Hillyard is familiar with small and MWBE businesses and actively partners when preferred.   

 
 

If applicable, describe other ways your company can be sensitive to a participating agencies desire to utilize 
local and/or MWBE companies, such as the number of local employees and offices with a geographic region, 
companies your firm uses that may be local (i.e. delivery company), your own company’s diversity of owner 
employees, etc. 
Hillyard looks for ways to include and partner with companies who have diverse ownership or workforces.  
Locally we employ the Shelter Workshop to assist with assembly work, labeling, kit building and other functions.  
This is just one example of how we can partner as a manufacturer.   

 
 

If applicable, provide details on any products or services being offered by your company where the 
manufacturer or service provider is either a small or MWBE business as defined by the Small Business 
Administration. Provide product/service name, company name and small/MWBE designation. 
On the distribution side of our business we partner with a company by the name of On The Move in New York and 
Nobscot in Connecticut.  This is done to address certain requirements as well as desires from some of our 
customers and agencies that we work with. 

 
  

Marketing 

Key Marketing Contact(s): List the name(s), title(s) and contact information of the business’s key national and 
regional marketing office(s).  To insert more rows, hit the tab key from the last field in the Email column. 
Name Title Phone Email 
Joe Kauth VP-Director of Marketing (816)383-8242 jkauth@hillyard.com 
Janet Herr Marketing Specialist (816)383-8297 jherr@hillyard.com 
Lauren Catron Marketing 

Communication Specialist 
(816)383-8280 lcatron@hillyard.com 

    
 
 

Describe how this business marketed its products and services to schools, nonprofit organizations, and other 
public sector audiences in Fiscal Year 2021– 2022 (July 1 – June 30).  List all conventions, conferences, and other 
events at which this company exhibited.  
The majority of revenue for our company comes from the Education Sector.  We participate in most state 
association’s conferences and actively market directly to their clients.  Open Houses, e-mail blast marketing, 
linkedin, youtube, word of mouth, direct sales activity are just a few of the ways we market to our customers. 

 
 
 
 
 



AEPA 023-B Part D – Questionnaire 9  Due Date:  September 13, 2022, at 1:30 p.m. ET 

Describe how your company will market the resulting contract to eligible Member Agencies.  Describe how your 
company differentiates the new agreement from existing contracts that your company may hold today. Please be 
specific and detailed in your response.  
Since we have been fortunate enough to have the contract for the past three years, we are aware of the agencies 
we need to focus on in order to market it correctly and grow our reach.  We need to figure out the best way to copy 
the successes we have had over the past year and a half of the contract. 

 
 

Cooperative Marketing.  Describe ways in which your company will collaborate with AEPA Member Agencies in 
marketing the resulting contract.  Submit any supplemental materials as PDFs and title it Exhibit A – Marketing 
Plan.  
• Process on how the contract will be launched to current and potential agencies. 
• The ability to produce and maintain in full color print advertisements in camera-ready electronic format, or 

electronic advertisements, including company logos and contact information. 
• Anticipated contract announcements, planned advertisements, industry periodicals, other direct or indirect 

marketing activities promoting the AEPA awarded contract. 
• How the contract award will be displayed/linked on the Respondent’s website.   
We will create and expand on the literature pieces that have been put together already.  We have the ability to co-
brand any piece.  Our in house marketing department has access to all the tools needed to include HTML creator, 
Printable Marketing and Customizeable Marketing Pieces.  We have a content creator that places items in Social 
Media.  E-Mail blast capability or at minimum Marketing pieces that can be forwarded on by salesforce.  We also 
have access to an outbound calling agency that can reach out directly to agencies to qualify and then generate 
interest on shared targets.  We have the ability to produce and maintain in full color prints advertisements in 
camera-ready electronic format or electronic advertisements, including company logos and contact information.  
On our website we can display various contract awards and affiliations.   

 
 

Environmental Initiatives 
Describe how your products and/or services support environmental goals.   
Sustainable cleaning is not an all or nothing proposition.  It’s about making improvements in your cleaning 
program that are environmentally preferred and better for the health and safety of all the people that use or work 
in your facility.  We take sustainability seriously across all the products we offer.  These products include the 
cleaners, hand soaps, and floor care we manufacture, and the paper, liners and equipment that we distribute.   

 

 

Indicate if your company has any products in your offering that have any third-party environmental certifications. 
We have partnered with Green Seal, and independent non-profit organization that strives to achieve a healthier 
and cleaner environment.  Green Seal has no financial interest in the products that it certifies or recommends or 
in amy manufacturer or company.  Green Seal’s evaluations are based on state-of-the-art science and information 
using internationally recognized methods and procedures.  Green Seal provides credible, objective, and unbiased 
information whose only purpose is to direct the purchaser to environmentally responsible products and services. 

 

 

Describe the business’s “green” objectives (i.e. LEED, reducing footprint, etc.). 
We see the sustainability as a journey.  To that end we manufacture Green Seal Certified products, we have 
invested in solar panels to assist in power offset, have achieved U.S. EPA DFE Partner Status in the safer detergents 
initiative, we use environmentally preferred packaging, USDA Certified Biobased products, U.S. EPA Smartway 
semi-tractor fleet, have a company wide recycling program, energy efficient lighting and water-saving fixtures. 
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Describe what percentage of your offering is environmentally preferable and what are your company’s plans to 
improve this offering. 
Approximately 30% of our liquid business would fall into the Environmentally Preferable category.  Through 
emerging improvements in technology as well as desire from end users and regulatory pressures we could easily 
see that number increase to 50% within the next 5 years. 

 

 

Additional Information 
Describe any/all features, advantages and benefits of your organization that you feel will provide additional value 
and benefit to a participating AEPA agency. 
Hillyard was founded in 1907 and our primary market has been the Education segment since that founding.  Few 
if any companies have the experience, product mix, and program support to address the needs of the education 
client like Hillyard does.  This expertise benefits the AEPA agencies with immediate credibility and brand 
recognition. 

 
 

If applicable, describe your company’s ability to integrate into other ecommerce sites: 
1. Include details about your company’s ability to create punch out sites and accept orders electronically (cXML, 

OCI, etc.).  
2. Provide detail on where your company has integrated with a public agency’s ERP (Oracle, Infor Lawson, SAP, 

etc.) system in the past and include some details about the resources you have in place to support these 
integrations. List, by ERP provider, the following information: name of public agency, ERP system used, “go live” 
date, net sales per calendar year since “go live”, and percentage of agency sales being processed through this 
connection. 
We have full capability to create punch out sites and accept electronic orders.  We can accept both cXML and OCI 
messages.  We have integrated with many customers and third party procurement vendors including the following: 
D365 
EqualLevel 
Procurement Partners 
Jaggaer 
ReQlogic (D365) 
Spendbridge 
Vinimaya 
ESM 
Workday 
Wincap 
Varion 
Unimarket 
Wilson 
Munis 
 
The most recent integrations include the following customers/3rd party procurement vendors:  
 
LSS/D365 - August 2022-$10,226- 4% 
Masonic/Workday - August 2022-$46,453.00-100% 
Wesley Life/PPI - July 2022-$6,246.00-100% 
Diversus Health/ReQlogic - March 2022-$13,765.00-100% 
Franklin & Mashall/Unimarket Sept 2021-$41,131.00-100% 
City of Sioux Falls/EqualLevel November 2021-$0.00 
 
 

 

 



AEPA 023-B Part D – Questionnaire 11  Due Date:  September 13, 2022, at 1:30 p.m. ET 

Disclosures 
 

Legal: Does this business have actions currently filed 
against it? 

X No  Yes 

 

If Yes, AN ATTACHMENT IS REQUIRED: List and explain current actions, such as, Federal Debarment (on US 
General Services Administration’s “Excluded Parties List”), appearance on any state or federal delinquent 
taxpayer list, or claims filed against the retainage and/or payment bond for projects. 

 

 

References 
Provide contact information of your business’s five largest public agency customers.   
Agency Name Title Phone Number Email 
1. Anoka-

Hennepin 
Schools 

Tom Karp Buildings & 
Grounds Assistant 
Director 

(763)506-1202 Tom.Karp@ahschools.us 
 

2. South 
Washington 
County 
Schools 

Michelle Smith Facilities 
Supervisor 

(651)425-6308 Msmith8@sowashco.org 

3. Edina Public 
Schools 

Eric Hamilton Director of 
Buildings & 
Grounds 

(952)848-3999 Eric.Hamilton@edinaschools.org 

4. Osseo Area 
Schools 

Jeff Arthurs Coordinator 
Facilities 

(763)391-7197 ArthursJ@District279.org 

5. Wayzata 
Public Schools 

Jon Deutsch Director of 
Facilities & 
Transportation 

(763)745-5150 Jon.Deutsch@wayzataschools.org 
 

 

 

 

 

 

 

 

 

  

mailto:Tom.Karp@ahschools.us
mailto:Msmith8@sowashco.org
mailto:Eric.Hamilton@edinaschools.org
mailto:ArthursJ@District279.org
mailto:Jon.Deutsch@wayzataschools.org
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The following chart indicates which AEPA Member States intend to participate in this solicitation category.  
Respond to Yes/No and choice questions by using an (X).  Note: A Respondent must be willing and able to 
deliver the proposed products and/or services to 90% of the participating AEPA Member States. 
AEPA Member 
States 

Participating 
in this 
category. 
 

In which states has this 
company sold 
products/services in the 
past 3 years? 
(Place an X where 
applicable) 

If awarded, which states 
does this company 
propose to sell in?  
(Place an X where 
applicable) 

Indicate which states this 
company has sales reps, 
distributors or dealers in.  
(Place an X where 
applicable) 

California Yes X X X 
Colorado Yes X X X 
Connecticut Yes X X X 
Florida Yes X X X 
Georgia Yes X X X 
Illinois No X X X 
Indiana Yes X X X 
Iowa Yes X X X 
Kansas Yes X X X 
Kentucky Yes X X X 
Massachusetts Yes X X X 
Michigan Yes X X X 
Minnesota Yes X X X 
Missouri Yes X X X 
Montana Yes X X X 
Nebraska Yes X X X 
New Jersey No X X X 
New Mexico No X X X 
North Dakota Yes X X X 
Ohio Yes X X X 
Oregon Yes X X X 
Pennsylvania Yes X X X 
South Carolina Yes X X X 
Texas Yes X X X 
Virginia Undecided X X X 
Washington No X X X 
West Virginia Yes X X X 
Wisconsin Yes X X X 
Wyoming Yes X X X 

 

e-Commerce: Does this business have an e-commerce website?  No X Yes 

If YES, what is the website? www.hillyard.com  (customer login) 

 
Customer and Support Service: It is understood depending on the type, kind and level of products and/or 
services being proposed in response to this solicitation will impact and determine the type and level of services 
required and these are identified in Part B Specifications of this solicitation. 
 

Does this business have online customer support options?  No X Yes 

Does this business have a toll-free customers support phone option?  No X Yes 

Service Questionnaire 

http://www.hillyard.com/
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Does this business offer local customer and support service options?  No X Yes 

 
State your normal delivery time (in days) and any options for expediting delivery. 
3-5 Business Days 

 
State your backorder policy.  Do you fill the order when available, or cancel the order and require participating 
agencies to reorder if items are backordered? 
If an item is backordered we typically fill it when available and ship at no additional cost. 

 
Describe your company’s payment terms as well as any quick pay discounts. 
Net 30. 

 
State your company’s return policy and any applicable State restocking fees.  
As long as product is in saleable condition in original packaging and purchased within the preceding calendar 
year product can be returned.  Restocking fee can be 15% if imposed. 

 
Describe any special program that your company offers that will improve customers’ ability to access products, 
on-time delivery, or other innovative strategies. 
Using our B2B website insures the best access to products and on time delivery. 

 
 

Pricing 

Is your pricing methodology guaranteed for the term of the contract?  No X Yes 

Will you offer customized price lists to participating entities as encouraged per the 
pricing terms of Part A? 

  
No 

 

X 

 
Yes 

Will you offer hot list pricing (optional) as described in the pricing terms of Part A?   X No  Yes 

Will you offer volume price discounts as described in the pricing terms of Part A?   X No  Yes 

 

Competitiveness: In order for your response to be considered, your company must offer AEPA prices that are 
equal to or lower than those normally offered to individual entities or cooperatives with equal or lower volume.    

 
Is the pricing that is proposed to AEPA equal to or lower than pricing your company 
offers to individual entities or cooperatives with equal to or lower volume? 

  

No 

 

X 

 

Yes 

  
Indicate which of the following apply and the level of competitive range you are offering in response to this 

solicitation. 

  X  Pricing offered to AEPA is EQUAL TO pricing offered to individual customer and/or cooperatives. 

  X  Pricing is LESS THAN individual customer and/or cooperatives.  Lower by  Varies by  % 
 
 

Cooperative Contracts:  Does your business currently have contracts with other 
cooperatives (local, regional, state, national)? 

  
No 

 

X 

 
Yes 
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If YES, identify which cooperative and the respective expiration date(s). 
1GPA-Annual Renewal in November, TIPS Expires November of 2023. 

If YES, and your business is awarded an AEPA contract, explain which contract your business will lead with in 
marketing and sales representative presentations (sales calls)? 
 
We will lead with AEPA in the AEPA Member States 
 
 

 
 

Administrative Fee: Which of the following best reflects how your pricing includes the individual AEPA Members’ 
administrative fee.  Mark with an “X”. 
 The pricing for the products and/or services are the same for each AEPA Member Agency, shipping, 

handling, administrative fee and other specific state costs are added to arrive at total price offered to 
the Individual AEPA Member Agency. 

 
       X 

The pricing for the products and/or services is inclusive of the administrative fee and therefore the 
pricing is the same for all AEPA Member Agencies.  Shipping, handling and other state specific costs 
are added to the adjusted AEPA Member Agency’s price. 

 The pricing for the products and/or services includes ALL (shipping, handling, administrative fee, 
other) costs to arrive at a single price for all AEPA Member Agencies. 

 

 

Leasing:  Do your business offer leasing arrangements under this solicitation?    No X Yes 

If Yes, please indicate how the rate factor is determined and other cost factors below. 
We use a Third Party Company (All Lines Leasing).  Their rate is dependent on size of order and term of lease. 

 
 
 

If an AEPA contract is approved and awarded by the Member Agencies, as a Vendor Partner, I agree to: 
Responsibilities of an AEPA Vendor Partner Yes, indicate 

with an “X” 
No, indicate 
with an “X” 

1. Designate and assign a dedicated senior-level contract manager (one 
authorized to make decisions) to each of the Member Agency accounts.  This 
employee will have a complete copy and must have working knowledge of the 
AEPA contract. 

 
X 

 

2. Train and educate sales staff on what the AEPA contract is: including pricing, 
who can order from the contract (by state), terms/conditions of the contract, 
and the respective ordering procedures for each state.  It is expected that 
Vendor Partners will lead with AEPA contracts. 

 
X 
 
 

 

3. Develop a marketing plan to support the AEPA contract in collaboration with 
respective AEPA Member Agencies. The marketing plan should include, but not 
be limited to, a website presence, electronic mailings, sales flyers, brochures, 
mailings, catalogs, etc. 

 
X 

 

4. Create an AEPA-specific sell sheet with a space to add a Member Agency logo 
and contact information for use by the Member Agencies and the Vendor 
Partner’s local sales representatives to market within each state. 

 
X 

 

5. On a quarterly basis, complete the sales and administrative fee report (see 
attached PDF example) and submit to each Member Agency along with the 
respective administrative fees to be paid.  If there are no sales, the Vendor 
Partner is required to submit a $0 report to the AEPA Member Agency. 

 
X 

 

6. Have ongoing communication with the Category Oversight Chairperson, AEPA 
Member Agencies and the Member Agencies Participating Entities. 

 
X 

 

7. Attend two (2) AEPA meetings each year (see Part A) X  
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8. Participate in national and local conference trade shows to promote the AEPA 
contracts including, but not limited to the Association of School Business 
Officials (ASBO), the National Institute of Governmental Purchasing (NIGP), and 
the National Association of Educational Procurement (NAEP). 

 
X 

 

9. Increase sales over the term of the contract with all participating AEPA 
Member Agencies. 

X  
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Instructions: 

1. Mark “No” or “Yes” with an “X” below. 
2. If “yes” is marked with an “X” below, insert answers into the form shown below, providing narrative 

explanations of exceptions.  (To insert more rows, hit the tab key from the last field in the last row and column.) 
3. If adding pages, the company name and identifying information as to which item the response refers must 

appear on each page. 
4. Exceptions to local, state or federal laws cannot be accepted under this solicitation. 

 
 
X 

No, this respondent does not have exceptions to the Terms and Conditions incorporated in Parts A and B of 
this IFB. 

 Yes, this respondent has the following exceptions to the Terms and Conditions incorporated in Parts A 
and/or B of this solicitation. 

 
IFB Section and 
Page Number 

Outline 
Number 

Term and Condition Exception 

    
    
    
    
    
    

 

  

Exceptions 
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Instructions: 
1. Mark “No” or “Yes” with an “X” below.  
2. If “yes” is marked with an “X” below, insert answers into the form shown below, providing narrative explanations 

of deviations.  (To insert more rows, hit the tab key from the last field in the last row and column.) 
3. If adding pages, the company name and identifying information as to which item the response refers must appear 

on each page. 
4. Deviations to local, state, or federal laws cannot be accepted under this solicitation. 

 
 
X 

No, this respondent does not have deviations (exceptions or alternates) to the specifications listed in Part B 
of this solicitation. 

 Yes, this respondent has the following deviations to the specifications listed in Part B of this solicitation. 
 

Outline 
Number Part B  

Specification (describe) Details of Deviation 

   
   
   
   
   
   
   

 
 
 

Deviations 
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We understand providing clean, safe, healthy learning environments 

is more than just buying cleaning supplies and equipment.  It's about 

people and process. It's about providing the right systems, training, 

and motivation that elevates your staff to deliver exceptional results. 

Results that enhance learning environments. 

Visit us at hillyard.com - see how we help deliver clean, safe, healthy facilities at the lowest total cost! 

Provide
Comprehensive
Environmental 

Services
Evaluations

EVALUATE

Recommend
And Implement

Best Practice
Products and 

Processes

STANDARDIZE

Provide 
Comprehensive 

Training
 Solutions 

TRAIN

Provide 
Management 

Tools That 
Improve 

Outcomes

MANAGE

Custodial Department Solutions
Sustainability  n  Product & Process Standardization  n   Staff Training 

This Is How We Help...

Our Focus
       Your Solution

For Clean, Safe, Healthy Learning Environments

Hillyard is a privately owned 

manufacturer and distributor of 

cleaning and hygiene products 

located in St. Joseph, MO. Founded 

in 1907 by Newton S. Hillyard, 

the company is committed to 

helping schools systems improve 

outcomes, lower cleaning costs 

and deliver results that ensure 

clean, safe, healthy learning 

environments.

About Hillyard

Cleaning Supplies 
and Equipment

 Productivity Improvement 

Staffing Analysis 

Training Systems 

Cleaning Quality 
Inspection 

Online Procurement



Visit us at hillyard.com - see how we help deliver clean, safe, healthy facilities at the lowest total cost! 

Product Solutions

Hand Hygiene Systems
               Hand Soap & Instant Hand Sanitizer

Surface Disinfection & Cleaning
           Chemical Management Solutions

2

Windo-Clean +
A concentrated cleaner for use on surfaces not damaged by water including 
glass, mirrors, CRT screens, TV screens, office equipment. Dissolves 
grease, oil, fingerprints, smudges and soils quickly. Not for use on 
anti-glare treated screens.
SPECIAL INSTRUCTIONS: When used on office machinery and data 
processing equipment (computers) or TV screens, always spray on paper 
towel or clean cloth and then wipe area to be cleaned. Never spray directly 
on any surface where working office machinery or computer parts would be 
exposed to this product. DO NOT SPRAY ON FLAT WALL PAINTS OR 
HOT SURFACES. Do not dispose of in storm drains or streams.
 

PEEL HERE

This product  is a phosphate-free, pH neutral formulation designed to 
provide effective cleaning, deodorizing, and disinfection for hospitals, 
nursing homes, schools, food processing plants, food service 
establishments, restaurants, transportation terminals, office buildings, 
manufacturing facilities, lodging establishments, hotels, retail business, 
and athletic/recreation facilities, sports stadiums, amphitheaters and 
convention centers where housekeeping is of prime importance in 
controlling cross-contamination from treated surfaces.

Re-Juv-Nal

16
HIL0081625

For use with the Hillyard Arsenal One Dispensing Systems

PEEL HERE

This product  is a phosphate-free, pH neutral formulation designed to 
provide effective cleaning, deodorizing, and disinfection for hospitals, 
nursing homes, schools, food processing plants, food service 
establishments, restaurants, transportation terminals, office buildings, 
manufacturing facilities, lodging establishments, hotels, retail business, 
and athletic/recreation facilities, sports stadiums, amphitheaters and 
convention centers where housekeeping is of prime importance in 
controlling cross-contamination from treated surfaces.

Re-Juv-Nal

16
HIL0081625

For use with the Hillyard Arsenal One Dispensing Systems

Wood Sports Floor Care
    Performance Coating and Cleaning Systems

Paper & Liner Products
           Towels, Tissue, Dispensers and Can Liners

Automated Cleaning Equipment
                                                  Sales, Service and Repair

n  Sustainable Alternatives

n  Floor Care Solutions

n  Sports Floor Care Systems

n  Chemical Management

n  Entrance Matting Systems 

n  Cleaning Equipment

n  Air Care Systems



 

 

Marketing Plan-Exhibit A 
 
 

Marketing Plan would consist of a multi-faceted approach: 
 

1) Outside Sales-Employs 200 outside sales account managers 
throughout the country.  We access hundreds more through our 
distribution partners in our independent network. 
 

2) Inside Sales-Manage and drive ne business through account 
management within our branches. 
 

3) Outbound Marketing-Lead generation, targeted, strategic, multi-
level call campaigns to promote AEPA. 
 

4) Marketing Tools-HTML creator, Printable Marketing, Customized 
Marketing Pieces. 
 

5) Digital Marketing-Through social media and websites 
 

6) Industry Associations-ISSA, State Association Shows, etc. 
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